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ABSTRACT

A system and method for determining a newsworthiness
score for a news story, including the steps of receiving data
describing a news story from a client, comparing the data
describing the news story to a set of pre-determined factors,
locating the factors that are present on the set of pre-deter
mined factors in the data, adding pre-calculated values to a
running total, the newsworthiness score, for each factor found
in the data.
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A need exists for organizations to have an advance warning

SYSTEM AND METHOD FOR ASSESSING
AND RANKING NEWSWORTHINESS

system to determine if circumstances or events exist that

could lead to adverse coverage of their organization, product,
FIELD OF INVENTION

etc. in the news media.

SUMMARY OF INVENTION

The present invention provides a system and method for
assessing and ranking the newsworthiness of a potential news

An object of the present invention is to provide users with
a system and method of evaluating and ranking the newswor
thiness of a given idea, and estimating the likelihood that the
idea will generate media coverage in their local market or

story.
BACKGROUND OF INVENTION

Such coverage can heighten public awareness and help an

relevant industry trade media outlet.
A further object of the present invention is to provide a
system and method for assessing and ranking the newswor

organization achieve its strategic goals.

thiness of a news media story idea.

Organizations have an interest in generating news coverage

for their products, programs, services, or public policy issues.

Businesses, for example, may seek news media coverage
of a particular product or service in order to increase sales or
revenue, launch a new product, or cultivate business leads.

Nonpro?t organizations may seek media coverage in order to
support fundraising efforts, promote an event, and increase
their visibility among volunteers, donors or members. Orga

20

method for determining the optimum timing for releasing a

nizations involved in advocacy may seek news media cover

age in an effort to shape public opinion, in?uence public
policy, or build support for an initiative at the local, state or

25

federal level. Publicly traded companies may seek publicity
to attract new investors, increase shareholder value, and ulti

mately lower the cost of capital. Even speci?c individuals
such as writers, performing artists, athletes, speakers and
consultants may seek news media coverage in an effort to 30

establish themselves as a go-to resource for the media, pub
licize their expertise and advance their careers.
Favorable news media coverage can also help an organiza
tion achieve broader goals such as establish a brand or repu

tation, build customer loyalty, improve employee morale, as

a numerical score in categories that, based upon past recorded
35

constituency on a given topic.

But while many business leaders, nonpro?t executives,
40

they do not know if their news item measures up to news

media standards. They may also not know enough about what

of 372 news releases per day, yet only about 4 percent of those
releases are actually considered as potential stories. A major
market newsroom gets hundreds of press releases every day
and often the decision on whether a given story receives press

45

50

and the weight assigned to the given news angle; and 5)
55

additional value is added to the score based upon factors
related to the news angles that in an analysis of the data in the

data store, have revealed themselves to impact the media
interest in a news item in a statistically signi?cant manner.

counsel can be expensive, the need for publicity may not be

The system and method utilizes intelligence gained from
60

constraints that prevent or limit it from obtaining such coun
sel.
A need exists for a system and method to assist individuals

media interest in past events to predict media interest in news
stories. The past intelligence is housed in one or more data
storage mediums, or data stores, including but not limited to

relational databases, spreadsheets, data warehouses, and/or

and organizations who seek media coverage in assessing
coverage and if not, assist them in shaping stories that will
receive the desired coverage.

presence of “news angles,” the common and reoccurring char
acteristics in news items that triggered inquiries; 3) each news

angle is weighted based upon its frequency in the data store;

stories. While some individuals may be able to hire internal or

whether their news story ideas and news releases will receive

To determine the News Value Score of a contemplated
news story, the following tasks are accomplished: l) a data
store is used to track media inquiries and what news items

4) a contemplated news story is scored based upon the pres
ence (or absence) of each individual news angle in this story

external public relations counsel to help in these efforts, such
frequent enough, or the organization may have other internal

In an embodiment of the present invention, the two categories
in which the potential news story is scored are News Value
and Relevance. News Value is a measure of characteristics in
the story with a proven record of media interest. Relevance is
a measure of the relationship of the story to current events that
have received coverage. Together, these scores re?ect both the
newsworthiness of the content of the story and whether the

triggered these inquiries; 2) the data store is analyzed for the

coverage is made in a matter of seconds.

Therefore, individuals seeking to generate news coverage
or publicity for their organization need to know very speci?
cally what reporters and editors look for when selecting news

media trends, predict the media interest in this potential story.

environment, the news climate, is optimal to support the
release of the story.

constitutes news to go about generating a viable story.

To make obtaining coverage that much more dif?cult,
newsrooms typically receive many potential news stories
each day. Television newsrooms in Florida receive an average

news story so the story receives maximum coverage by the
media.
A further object of the invention is to provide a system and
method for assessing the risk of adverse publicity from a
potential news story.
An embodiment of the present invention makes use of
objective patterns in news coverage to create a system and
method for predicting media response and coverage for future
stories. Those patterns are based on a quantitative comparison

to records of media inquiries into past events.
The system and method is utilized to give a potential story

well as communicate with the general public or a targeted

elected of?cials and government employees seek to obtain
positive news coverage in print, broadcast or online media,

A further object of the invention is to provide a system and
method for increasing the newsworthiness of an idea.
A further object of the invention is to provide a system and
method for generating ideas for news stories.
A further object of the invention is to provide a system and

schemas. These data stores are used across different types of
65

organizations including but not limited to, local government
entities, global biotechnology companies, and statewide non
pro?t trade associations. Over a course of time, these data

US 8,719,279 B2
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stores are used to record every media inquiry made and the

ments, information or reports prompted the inquiry or story.

details of the item, i.e., the newsworthy event, that was

Thus, the source is an environmental factor that assists in

inquired about.

determining whether the environment is optimal for release of

After a data store is established, its content is analyzed and
segmented into classi?cations termed news angles. These
news angles represent common features of the items in the
database that provide a basis for the media’ s inquiry upon the
item. Spot news, which includes unplanned events, such as

a contemplated news story.

After a data store is established, its content is analyzed and

segmented into classi?cations termed relevance criteria,
which represent common sources that fueled the media’s

inquiry into recorded items. As with news angles, after iden
tifying which items contain which relevance criteria over the
available data stores, a median value for the presence of each

disasters and/or crimes, is excluded from this analysis
because the system and method is used to seek coverage for
planned, or predictable news stories.
After identifying which items contain which news angles
over the available data stores, a median value for the presence
of each news angle is determined for the database as a whole.
Based upon these results, each news angle is as signed a tier. A
news angle that appears more often than the median will be
assigned to a higher tier than a news angle that appears less

often than the median. The tiers represent the importance of
the presence of this news angle to receiving media coverage
across the selected data store(s).
News angles that appear with a higher frequency in a given
data store are assigned a higher tier. A higher tier assignment
means that the assigned news angle carries a greater impor
tance, indicating that a news story that contains only this news

angle has a higher likelihood of receiving media coverage

relevance criterion is determined for the database as a whole.

The relevance criteria are assigned to tiers and criterion that
appear with a higher frequency in a given data store are

assigned a higher tier.
The news story is evaluated based upon the presence (or

absence) of the predetermined relevance criteria. The tiers of
the criteria are factored into the calculation so that more credit
20

If there are any exceptional characteristics, i.e., factors
25

than a story that contains only a news angle assigned to a
lower tier. News angles are not mutually exclusive and more
than one can appear in a given story.
To assign a News Value Score to a contemplated news

story, this system and method evaluates the proposed news

is assigned when a potential news story contains a relevance
criterion that is assigned to a higher tier. In an embodiment of
the present invention, the raw score is converted to a percent
age of 100. The percentage score allows an easier comparison
to other contemplated news stories.

related to the relevance criteria that have revealed themselves
through an analysis of the data store to impact the media
interest in a news item in a statistically signi?cant manner,
additional points are added to the score. Points are deducted if

the relevance criterion that correlates with the contemplated
30

story based upon the presence (or absence) of the predeter

story has been in the news for a period of time that indicates
that it is a stale item.

mined news angles. The angles are factored into tiers for the

Although the discussed embodiments concern utilizing the

calculation so that more credit is assigned when a potential
news story contains a news angle that is assigned to a higher
tier. In an embodiment of the present invention, the raw score
is converted to a percentage of 100. The percentage score
allows an easier comparison to other contemplated news sto
ries.

system and method of the invention to score potential news
stories based on News Value and Relevance Score, one of skill
35

tics and trends in accumulated inquiry data.
BRIEF DESCRIPTION OF DRAWINGS

If there are any exceptional characteristics, i.e., factors
related to the news angles that have revealed themselves
through an analysis of the data store to impact the media
interest in a news item in a statistically signi?cant manner,

40

FIG. 1 depicts a technical architecture of an embodiment of

the present invention.
FIG. 2 depicts a database schema of an embodiment of the

additional points are added to the score.
To determine the Relevance Score of a contemplated news

story, the following tasks are accomplished: l) a data store is
used to track media inquiries, what news items triggered these

present invention.
45

inquiries, and what actions, events, people, institutions, orga
nizations, announcements, information and/or reports
prompted the inquiry or item; 2) the data store is analyzed for
the presence of “relevance criteria,” which are based upon the
source of each news item that triggered inquiries, i.e., what

50

actions, events, people, institutions, organizations, announce
ments, information and/or reports prompted the inquiry or
story; 3) each relevance criterion is weighted based upon its
frequency in the data store; 4) a contemplated news story is
scored based upon the presence (or absence) of each indi
vidual relevance criterion in this story and the weight
assigned to the given relevance criterion; and 5) additional

55

value is added to the score or subtracted from the score based

upon factors related to the relevance criteria that in an analysis
of the data in the data store, have revealed themselves to
impact the media interest in a news item in a statistically
signi?cant manner.

60

evance calculation is based on the source of an item, i.e., what

actions, events, people, institutions, organizations, announce

FIG. 3 depicts a work?ow of an embodiment of the present
invention.
FIG. 4 depicts a work?ow of an embodiment of the present
invention.
FIG. 5 depicts a work?ow of an embodiment of the present
invention.
FIG. 6 depicts a work?ow of an embodiment of the present
invention.
FIG. 7 depicts a work?ow of an embodiment of the present
invention.
FIG. 8 depicts a work?ow of an embodiment of the present
invention.
FIG. 9 depicts a work?ow of an embodiment of the present
invention.
FIG. 10 depicts a work?ow of an embodiment of the

present invention.
FIG. 11 depicts a work?ow of an embodiment of the

present invention.

The Relevance calculation can be based on data in the same

data store that impacts the News Value calculation. The Rel

in the art will recognize that the methodology of the present
invention can be extended to other newsworthy characteris

65

FIG. 12 depicts an embodiment of a computer system in
incorporating one or more aspects of the present invention.
FIG. 13 depicts an embodiment of a computer program
product incorporating one or more aspects of the present
invention.

US 8,7l9,279 B2
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DETAILED DESCRIPTION OF THE INVENTION

because the model is then more accurate in predicting the
media interest in a more “timeless” manner.

In this embodiment, media inquiries included but were not
limited to those from reporters, editors, and producers at
major daily news outlets, local broadcast media, national and
international trade media, and weekly news outlets.
Referring to FIG. 2, in an embodiment of the present inven
tion, the three databases housing data comprising the data set
200 includes Database 1 210, inquiries to a local government

The present invention provides a system and method for
assessing and ranking the newsworthiness of a potential news

story.
This system and method can be used to numerically score
a potential news story based on factors that assist in predicting
whether this news story will receive the desired coverage in
the media. This calculation is accomplished based on an

entity, Database 2 220, a publicly traded, global biotechnol

analysis of past media reporting trends.

ogy company, and Database 3 230, a nonpro?t trade associa
tion. The diversity of the news items and media inquiries

In an embodiment of the present invention, the two factors
that are identi?ed are News Value and Relevance. Each factor
translates to an individual quanti?ed score; each item is
awarded a News Value Score and a separate Relevance Score.

based on these news items across varied organizations gen

erates a benchmark that accurately evaluates equally diverse
potential news stories.
Based upon content analysis, which can be accomplished
using a search algorithm, a query of the data, and/or any

The News Value Score represents the presence of character

istics, called news angles, in the story itself, that in past stories
have lead to quanti?able media attention. The Relevance
Score quanti?es whether a potential news story is relevant in
the current news climate based upon the presence of relevance

context-sensitive tool known to one of skill in the art, com
mon factors are identi?ed in news items. Because only those
20

criteria. News is often very context- speci?c, meaning that it is
dependent on what is happening on any given day. As a result,

with media interest. Unplanned events or “spot news” such as
natural disasters, crime, accidents and the like are eliminated

the newsworthiness of a given story can increase or decrease
based on the current news climateii.e., what is generating
news at the time.

25

In an embodiment of the present invention, scoring an item
based upon its likelihood to garner media attention includes

the following steps: 1) collecting information about news
items that attracted media inquiries; 2) analyzing news items
that received inquiries for trends; 3) quantifying these trends
into values; 4) evaluating a contemplated news story and
scoring it based upon the established values.
FIG. 1 is a technical architecture 100 that can be utilized by
an embodiment of the present invention. In this embodiment
of the present invention, the method is accessed on a terminal
110 via the Internet 120. The web site is served by a Web

30

from the analysis since they are news items that one cannot
plan for, nor are they news items that an organization would
typically seek to occur or publicize.
In an embodiment of the present invention, the trends
across the collected inquiry information revealed 17 different

“news angles.” The news angles, described in greater detail
below, are as follows: localization, policy effect, seasonal or

timely, trend, follow up/analysis, con?ict or controversy,

impact or magnitude, unique, upcoming event, visual oppor
35

tunity, known or distinguished personality, investigative or
insider, proximity or location, milestone, report or policy
brief, ?nancial accountability, and governance.
The LOCALIZATION news angle is found in local news
stories that relate to a larger event or issue taking place on the
national, state or international stage. In some cases, this cat

Server 130. One or more Database Servers 14011-14011 host
databases that are accessible to the Web Server 130. When a
user enters a story idea on the terminal 110 via a web browser

in communication over the Internet 120 with the web site

stories that received inquiries are included in the data model,
factors common across these news items can be correlated

egory can include a tie-in to a signi?cant local event.
40

Examples include local tie-ins to national or statewide eco

served by the Web Server 130, the Web Server 130 queries the

nomic issues (unemployment, energy, budget de?cits, foreign

Database Servers 14011-14011 to compare the story entered
with the existing data set(s) housed in the one or more data
bases.

modity prices, etc.); breakthrough scienti?c or technological
developments (new discoveries or changes in past thinking,

exchange rates, changes in the stock market, bonds, or com

Past media success is used as a predictor of future success. 45 the development of new treatments or research insights, or

Thus, to score each contemplated story for News Value and
Relevance, the news item is benchmarked against a data

technologies); health or safety issues (concern over a national
?u epidemic, Swine ?u or the SARS virus; airline or highway

model developed by collecting, segmenting, and analyzing

safety); transportation issues; political events or current
issues in Washington, DC. or the state capital; major cultural

media interest in past events. In an embodiment of the present

invention, the data model is based on recording media inquir

50

or artistic events (the opening of a blockbuster movie, a celeb

ies to three diverse organizations over the course of a decade.

rity or political wedding, etc.).

Each media inquiry was precipitated by a news item, or story.

The POLICY EFFECT news angle is found in news stories
that dramatize or provide speci?c information on the effect of
a new state, federal or local law, regulatory change, court

The three organization model is merely representative;
embodiments can utilize any number of databases greater
than one and trends can be recorded for any period of time.
Referring to FIG. 1, the data sets are housed in databases on

55

decision, government program, proposal or policy. Examples
include how a proposal to make more generic drugs available

one or more Database Servers 14011-14011. The physical

would affect a pharmaceutical company, how a cap on the

machines in FIG. 1 merely represent one possible con?gura
tion for different data sets. For example, multiple databases

number of visas issued to foreign workers would affect a
business dependent on workers coming from overseas; how a

may be hosted on a single machine. Additionally, the indi
vidual data sets may be located in the same database but

60

proposed tax cut, tax increase or tax credit would affect an
individual or small business; how a new court case or decision

differentiated, for example, in separate schemas. One of skill
in the art will recognize varied con?guration possibilities for

on random drug tests in the workplace would affect school

these data sets.
The tracking of inquiries over the course of a greater time

affect homeowners and businesses.
The SEASONAL OR TIMELY news angle is found in

districts; or how a local proposal to close off a road could
65

period lessens the impact of fads, or events only relevant due

news stories that coincide with the time of year or season.

to trends at a given time. The elimination of fads is desirable

These are typically annual or cyclical phenomenon that hap

US 8,719,279 B2
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pen every year at a speci?c time such as holidays, graduation

creating jobs, relocating jobs, losing a signi?cant contract or

ceremonies, tax ?ling day, election day, the college admis

customer. Also included are changes that greatly affect an

sions process, summer jobs, summer school, corporate

organization: a major change in the competitive landscape

annual meetings, Christmas bonuses, major industry events

(such as a rival product or new competitor, mergers and acqui
sitions of customers, suppliers), injuries or threats to safety or
health, or a potentially hazardous situation.
The UNIQUE news angle is found in news stories portray

(such as a large conference or annual trade show), stories that
tie-in to the four seasons and so on. Examples include news

stories highlighting illness prevention efforts during ?u sea
son, telecommuting during snow days in winter, the employ
ment outlook in an industry during college graduation season,
tax preparation leading up to the April 15 tax ?ling deadline,

ing circumstances, events, people, policies, or things that go
against the grain or conventional wisdom. Journalists often
refer to these stories as “man bites dog” because they contain
an element of the unexpected. Examples include unusual

an egg hunt during Easter.
The TREND news angle is found in news stories that

industry, region, or society in general. A trend can fall into at

work spaces (employee-friendly buildings to inspire creativ
ity), companies prospering in a tough economy, a business
joining an academic library consortium, a national “baking

least four areas: First, a trend can be related to lifestyle, such

Olympics,” an alternative prom. First-time phenomena, such

as demographic changes in the workforce, or businesses

as being the ?rst organization to adopt a new policy or pro
gram of some sort, also fall into this category.
The UPCOMING EVENT news angle is found in news
stories that precede an event that will occur in the near future,
report on something that is expected to happen, or preview an

illustrate ideas, practices, policies and things taking root in an

offering employees work-life balance by providing health
club memberships, in-house exercise facilities, or take home
meals. Second, a trend may also be related to a speci?c

industry, such as expensing stock options, increasing global
ization or outsourcing, researching job applicants online,
banning cell phone cameras, increasing network security,
instituting dress codes, moving to smaller high schools, etc.
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upcoming noteworthy event or meeting. Examples include
stories that run in advance of: adopting a new proposal, hold
ing a conference or symposium, unveiling an expansion or

Third, a trend may be related to the economy such as

increased hiring, shifting spending habits, changes in travel

25

ing or taking action on an item at an upcoming meeting of a
local, state or federal government agency.
The VISUAL OPPORTUNITY news angle is found in
news stories that make use of strong and engaging visuals or

spending, or new ways of generating revenue, especially in a
tight economy. Fourth, a trend may be related to a region, such
as an increase in biotechnology research or an in?ux of immi

grants in a particular area, etc.
The FOLLOW UP/ANALYSIS news angle is found in
news stories in which the media follow up on previously

30

stories offer the media an opportunity to take video footage or

charts, images, logos and other visual aids. Strong and engag
ing visuals can include photo opportunities, particularly those

follow-up, is when a reporter returns to a previously covered
story to determine if any changes or new developments have
occurred, but does not have a speci?c story idea in mind. The
second form is “cause” or “analysis” stories, in which a
reporter has a speci?c, news angle in mind when pursuing a
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follow-up story. An example of this type of story is where a

40

that show interaction among people or offer the unexpectedi
such as taking someone out of their normal element, as well as

traditional “grip and grin” photosisuch as ribbon-cuttings,
check presentations, and the like. Other examples include

reporter revisits unresolved issues from previous news sto
ries, or checks-in to see if an organization has followed

through on something it publicly announced earlier, some
45

product demonstrations and settings, such as holding an event
in a location that has a strong visual connection to the subject
at hand (i.e., announcing a new prescription drug program for
the elderly at a pharmacy).
The KNOWN OR DISTINGUISHED PERSONALITY
news angle is found in news stories featuring individuals who
are well known or prominent in their ?eld such as public

o?icials (at all levelsifederal, state and local), especially
elected of?cials. This category can also include individuals
who are either well-known in the local community, or promi

disaster or “spot” news.

The CONFLICT OR CONTROVERSY news angle is
found in news stories where the element of con?ict is height
ened due to proactive, vocal or vehement opposition to a

incorporate subject matter that is visually compelling. Such

photographs or incorporate graphics, animations, diagrams,

reported stories to determine if any new developments have
occurred. These types of stories take two primary forms:
follow-up and “cause” or “analysis” stories. The ?rst form,

thing mentioned to the reporter in conversation, or an item
that was discussed at a public meeting. Follow-up stories are
particularly common in the aftermath of a crisis, natural

collaboration, launching a new product, presenting research
?ndings, speaking or presenting at a major event, and discuss

nent within their particular ?eld, including the CEO and
50

senior executives of an organization. These can take the form

particular proposal, issue, event, etc. Examples include legal

of personality stories, “movers and shakers,” stories focusing

challenges or lawsuits, a stalemate in contract negotiations,

on an “expert” in something, as well as celebrities (national or

political involvement or campaign contributions, local zoning
disputes, debate over public policy issues, security or privacy

local).

concerns, angry customers or taxpayers, religious disputes,

The INVESTIGATIVE OR INSIDER news angle is found
55

commercialization in government or nonpro?ts, public

few days. Stories in this category include those that seek to
uncover wrongdoing, misuse of funds, waste, fraud or abuse,

forums over controversial issues, internal or external dissen

sion.
The IMPACT OR MAGNITUDE news angle is found in
news stories that report on actions that affect many people, or
have a signi?cant effect on either a certain group of people or

as well as those that take one inside a process or decision.
60

or laying off employees, closing or downsizing a facility,

Examples include: in-depth stories, case studies, analysis of a
business sector, a company pro?le, process or “how to” sto

ries such as how to craft bene?t plans, inside the college

an institution. These types of stories also highlight situations
where the potential effect of an action is great. Examples
include any action or proposal that would result in a signi?
cant economic impact on an organization, employees, indus
try, geographic area, or group of people, such as consolidating

in news stories that are often longer and take more time to
research and reportiweeks or even months compared to a

admissions process, or a look inside a startup company.
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The PROXIMITY OR LOCATION news angle is found in
stories that have a strong connection to a speci?c geographic
area, as measured by the presence of one or more of the

following criteria: the item depicted in the story occurs in that

US 8,719,279 B2
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speci?c area, involves someone or something from that area,

the conditional statements below, M refers to the Median

or affects someone or something in that area. Examples

frequency in each dataset, T refers to Tier Assignment, F

include the growth of a business sector (e.g., technology,
nonpro?t, biotechnology) in a region; the marketing or brand
ing of a region, or local economic outlook; stories describing

refers to the Frequency of each news angle, NA refers to the

individual News Angles and db1_3 refers to the respective
databases of actual media inquires. For each news angle:

what a region has meant to an organization in terms of access

to capital or government funding, ability to recruit employ
ees, access to global transportation lines, etc.
The MILESTONE news angle is found in news stories
highlighting an anniversary, milestone or award. An anniver
sary or milestone can be something related to an organization,
product or person; a major law or policy; or an historical,
social or cultural event. A milestone event can be the retire

ment of a key executive, an initial public offering, or the
achievement of a major benchmark. Anniversary and mile
stone stories can also call attention to obstacles that prevent
someone from achieving his or her full potential. An award
can be an honor given to an individual or organization, as well
as a national ranking or appearance on a national list.

The REPORT OR POLICY BRIEF news angle is found in
news stories that cover a widely released report containing

20

data, analysis, predictions, forecasts, or recommendations,
such as those aimed at a geographic region, industry, policy or

budget issue, or organization. Examples include reports on
the economy and business climate (consumer spending,

25

monthly unemployment data, job growth predictions, etc.),
public policy issues (health care reform, etc.), demographics
(census data, etc.), and stock analyst reports on a company or

industry (an upgrade or downgrade, industry study, etc.).
Reports can also incorporate a more “soft news” component
by weighing in on more popular topics, such as “best” or
“worst” lists.
The FINANCIAL ACCOUNTABILITY news angle is
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base value and if it is not incremented through the remainder
of the work?ow, the news angle will be assigned to Tier 1, the
lowest tier. Then, a ?rst database is selected 330 from the set
of available databases. In the selected database, the frequency
of this news angle is quanti?ed to see if it exceeds the median
frequency 340. If it does, T is incremented by 1 35011. If it does
not, T is not incremented 35012. Next, the process checks if
there are any additional databases 360. If there are more

databases, for the same news angle, the next database is

found in news stories that deal with the ?nancial status or

health of an organization, especially if the organization
receives taxpayer-funding, is publicly traded, is a major
employer in its region, or prominent in its industry. Financial
accountability includes: executive compensation, release of
earnings or ?nancial statements, signi?cant changes in an

FIG. 3 depicts the work?ow 300 of assigning each news
angle to a tier in an embodiment of the present invention.
First, a news angle is selected 310 from those identi?ed. Next,
“T” which represents tier is set to a value of l 320. This is the
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selected 330 and steps are repeated to increment T as appro
priate. If there are no more databases, the value of T is ?nal
370. Then, the process checks if there is another news angle or
if the ?nal news angle was evaluated 380. If the ?nal news

angle was evaluated, the process ends 390. If news angles
remain, the next news angle is selected 310 and the process
resumes.

organization’s ?nancial status such as those that can occur 40

News angles are weighted based upon their tier assignment

due to donations, grants, or movement in stock price, etc.
The GOVERNANCE news angle is found in news stories

to provide greater emphasis on the score of those news angles

chronicling changes at the top of an organization; speci?cally,
changes in three categories: ownership, governance and man

using the equations: WNAiITi’X‘Wi, and WIIOO/ZTZ, (i:l

that consistently appeared most frequently in the databases,

agement. Changes in ownership or governance of an organi
zation include situations where one organization is taking
ownership or control of another, changes to an organization’ s
board of directors, hiring a new executive, promoting an
existing executive, or the departure of an executive, and man

45

agement restructurings.
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The news angles are weighted in accordance with their

value in a manner that will impact the ?nal score of a con
55

base, the median frequency for each news angle is calculated.
Each news angle is given a base value of “l .” For each time the

frequency of the news angle exceeds the median frequency in
a given database, this score is incremented by one. Thus, a
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news angle that exceeds the median frequency in all three of
the databases, will be assigned to Tier 4 (1+1 +1 +l:4). Anews
angle that exceeds the median in only one database, will be

assigned to Tier 1 (1 +1 +0+0:2).
Each news angle is assigned to one of four possible tiers
based on the number of times the frequency of that news angle
appears at or above the median frequency in each data set. In

this story.
Although a speci?c formula for determining weighting is
de?ned by this formula, one of skill in the art will recognize
that the weighting is relational. The news angles that exceed
the median frequency, i.e., those that are determined to be
more likely to attract media attention, are assigned a higher

frequency in each database, in this embodiment, in each of
three databases. Each news angle is assigned to a “tier.” A
news angle in a higher tier has greater impact on the News
Value Score than a news angle in a lower tier. To determine
which tier a news angle should be assigned to, in each data

17), where WNA refers to the weighted news angle, T refers
to the Tier Assignment, and W refers to the base news angle
weighting. If a news angle with a higher weight is present in
a potential news story, more points are awarded when scoring

65

templated story. In the embodiment of FIG. 4, the calculations
assign a multiplier that is effective when the News Value
Score sought is a percentage based on a 100 point scale. There
are many differing approaches to this calculation and pro
vided that the relationship of the news angles to each other
and their respective impacts on the ?nal score are maintained,
the equation itself can be varied.
FIG. 4 depicts the work?ow 400 of the process for deter
mining the weighting of news angles in an embodiment of the
present invention. The ?nal T value, the tier, of each news

angle is added together and this result is represented by the
variable “x” 410. This x is then divided by 100 to determine a

quotient, represented by “q” 420. Once “q” is derived, a news

US 8,719,279 B2
11

12

angle is selected 430. The T for this news angle is multiplied
by q and the product, is the weighting for the news angle 440.
The weighting is represented by the variable “w.” Then there

greater awareness such as issuing a news release, discussing
a story with a journalist, or placing an advertisement.
The ANNUAL relevance criterion refers to a story whose
source derives from something seasonal, or is based on some
thing that occurs annually at a speci?c time of year.
The ACTION BY INDUSTRY PEER relevance criterion
includes stories derived from an action or event by others in
the same industry.
The ACTION BY OTHER ORGANIZATION relevance
criterion refers to an announcement, news release, report,

is a check for remaining news angles 450. If news angles
remain, a news angle is selected 430 and the process contin
ues. When no news angles remain, the process is complete
and a “w” value, a weight, for each news angle has been
determined 460.

The equations for calculating the News Value Score take
the forms below, where WNA refers to weighted news angles,
b refers to unstandardized B coef?cients with values greater

prediction or pitch from another, external organization out
side of one’s industry.

than 0.02, &<0.05 in a statistically signi?cant multiple linear
regression equation; R2 refers to the coef?cient of determina
tion in a multiple linear regression equation; Ml equals a

The GOVERNMENT ACTION relevance criterion
includes stories emanating from a federal, state or local

action, proposal, program implementation or decision.

weighting factor; T refers to the Tier ranking for a news angle,
and W equals the initial base weighting for each news angle:
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The ENTERPRISE relevance criterion refers to stories
based on an editor, producer or reporter’ s idea, with no other
context, often based on a joumalist’ s familiarity with an indi
vidual or organization, enterprising research into a topic, or
cold calling on a “slow” news day to determine if anything

newsworthy is happening.
The PUBLIC FILING relevance criterion includes stories
based on the ?ling or disclosure of information, often through
notice of a public meeting, document ?ling or legal notice
25

Once the multipliers have been added, the formula for
rescaling the base weighting for news angles takes the form
below, where T equals the Tiers for each news angle, B equals

with a state, federal or local municipality, such as forms ?led

with the Securities and Exchange Commission, court sys
tems, local planning boards, town boards, boards of educa
tion, including documents and information provided to orga
nizations subject to Freedom of Information Laws, and
30

information available on the Internet.

As with the news angle databases, the median frequency is
used to place relevancy criteria into tiers in order to reduce the

the ?nal value for each of the multipliers, and x is the new

value of the base weighting for each news angle:

effect of outliers in the datasets . A median value is determined
across the data set in each database for all relevance criteria.
35

Then, each individual criterion is assigned to tiers based upon
the number of times that criterion appeared at or above the

median frequency in each database.
In an embodiment of the present invention, using two data
Relevance criteria, the presence of which determines the
Relevance Score, are based upon correlating the sources of
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past media inquiries, meaning what actions, events, people,

Assignment is accomplished using the following series of

institutions, organizations, announcements, information or
reports prompted the inquiry or story. Based upon content
analysis of one or more databases of past inquiry data, an

analysis which canbe accomplishedusing a search algorithm,
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a query of the data, and/or any context- sensitive tool known to
one of skill in the art, common source patterns are identi?ed.

In an embodiment of the present invention, the trends
across the collected inquiry information revealed 10 different

bases, each relevance criterion is assigned to one of three
possible tiers based on the number of times that criterion
appeared at or above the median frequency in each data set.
conditional statements, where M refers to the Median fre
quency in each dataset, T refers to Tier Assignment for the
relevance criteria, F refers to the Frequency of each relevancy
criteria, Re refers to the relevancy criteria, and db 1 and db2
refer to the respective databases of actual media inquiries:
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“relevance criteria.” The relevance criteria, described in great
detail below, are as follows: public of?cial’s comment, pre

vious news story, national events, proactive outreach, annual,
action by industry peer, action by other organization, govem

ment action, enterprise, and public ?ling.
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The PUBLIC OFFICIAL’ S COMMENTS relevance crite
rion includes comments made by elected or appointed leaders
that result in news coverage.

The PREVIOUS NEWS STORY relevance criterion refers
to an existing story that has been covered by the local news
media.
The NATIONAL EVENTS relevance criterion refers to
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evance criteria to tiers for an embodiment of the present

invention is depicted. First, a relevance criterion is selected
510 from those identi?ed. Next, “T” which represents the tier

stories emanating from larger national, international, state or
regional events.
The PROACTIVE OUTREACH relevance criterion

includes stories resulting from proactive actions taken by an
organization purposely seeking publicity, news coverage, or

In the two database embodiment, tier 3 includes relevance
criteria whose frequency scores appear above the median
frequency in both database 1 and database 2. Criteria in this
tier represent the most frequently occurring criteria across the
two datasets and rank the highest in Relevance.
Referring to FIG. 5, a work?ow 500 for assigning rel

is set to a value of l 520. This is the base value and ifit is not
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incremented through the remainder of the work?ow, the rel
evance criterion will be assigned to Tier 1, the lowest tier.
Then, a ?rst database is selected 530 from the set of available

